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From small local newspapers, to podcasters and international broadcasters, our appetite isincredibly
broad.

This factsheet is a high-level guide and not everything we can do — if in doubt, speak to your Hiscox underwriter.

SWEETSPOT EXAMPLES OUR TARGET RISK PROFILE
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LIKELY MAXIMUM LIMITS KEY BENEFITS

By turnover banding
Automatic cover for additional insureds

Up to £50m £10m Limit
£50m - £100m £5m Limit

] ] Freelancer cover
Owver £100m Selective Appetite

KEY CROSS-SELL Broad cover for intellectual property infringement

OPPORTUNITIES:

Defamation including libel and slander
M PROPERTY

«!» CASUALTY Withdrawal costs

In CcYBER & DATA Declaratory relief

In the event of a claim, coverage w ill be determined by the specifics of the incident and the policy schedule and w ording, not the content of this factsheet.

Hiscox Underw riting Ltd is authorised and regulated by the Financial Conduct Authority.



	Slide 1

